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Auqust 06, 2003
Dear Mse. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® assccoiatione routinely send via faoeimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR £ position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will al=o be difficult for my loecal
board, state asscoiation, and national asgocociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnlcation. It is unreasonable to think that an association can
geek and cbtain coneent frem almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oonsent will significantly impaot
hemebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC tc stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated intec the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Terry Larnmed

P.O.Box 8683
Fountaln Valley, CA 92728-8683
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August 06, 2003
Dear Meg. Marlene S. Dortah:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the ungzelicited fax advertiszements
rules severely interferes with my day-to-day buainess as a real eatate professional.
Furthermore, the rules hinder the typez of communication that my national, state and
local REALTOR® asescoiations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alzo be difficult for my local
board, state association, and national aesociation to seek and obtain written consent
from their respective membership in lesz than thirty day=, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
eeek and obtain consent from almeet 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is inatrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written oconsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent frem consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intoc the annual dues billing cycle. This is the most
effective method for providing express written consent tc NAR and my state and local
REALTOR® assoclations. The stay is also ess=ential in order to institute the required
compliance proceduree for fax communications with my oliente and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Rod Sullivan

4923 Windsor Downsa Drive
Decatur, GA 30035-3530
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August 06, 2003
Dear Meg. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertieement
Rules in the above referenced decket. The FCC = unexpected decision to remove the
established business relationzhip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communicaticn that my naticnal, =tate and
local REALTOR® asscoiations routinely send via faceimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect asz a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR e poeition and emphasize that it will be extremely diffioult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aegociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.,
promotions and cother events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an association can
seek and obtain occneent from almoet 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentilally delay the majority of these
transactions. To secure the appropriate written conegent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; buzinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® assoclations. The stay is also esszential in order to institute the required
compliance proocedures for fax communicatione with my ocliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Roy Stripling

3149 Pearlwood Dr.
Lancaster, CA 93536-4716
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buszineszs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® asecciations routinely send via faceimile, inoluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facszimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicon professionals in the real estate industry. I echo
NAR e position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national asscoiation to seek and cbtain written coneent
from their respective membership in lessg than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and cbtain ccneent from almest 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S5. homeg in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associationz. The stay 1= also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and consideration in this matter.
Sincerely,
arvinder chada

1418 wood violet drive
orlandeo, FL 32824-6402
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unseclicited fax advertiszements
rules severely interferes with my day-to-day business ams a real estate professional.
Furthermore, the rules hinder the types of communication that my natlonal, state and
local REALTOR?® ageociations routinely send via faceimile, inocluding information on
conventions or continuing education claszes=, which iz a benefit that I expect a=z a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertiszement Rulez haz ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely diffiocult te obtain the
required written consent to send faxes= to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national assocociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other eventas. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreaszonable to think that an association can
geek and obtain consent frem almoet 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices te gain this new consent from consumers and vendoers.

It ie in thie regard that I urge the FCC tc stay the effeotive date of the
unanticipated and unprecedented fax rulesz for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance proceduree for fax communicatione with my oliente and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Singerely,
Edward Mitchell

1271 Washington Street Unit 7
Middletown., CT 064537-2926
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationzhip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national., state and
local REALTOR® associatione routinely eend via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 millicn professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assocoiation, and national association to eeek and obtain written consent
from their respective membership in lesz than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million membere by Auquet 25, 2003 .

Today, there are over 2 million U.S. homes in the =zales pipeline. Communicating via
facaimiles is inatrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance proceduree for fax commnicatione with my olients and other businegses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
John Kidder

2500 Pampas Court
Bouler, CO 80304-1341
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establighed business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore., the rules hinder the types of communication that my national, state and
loocal REALTOR® asecciations routinely send via faceimile, inoluding information eon
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR e position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aseooiation, and national aesoociation to seek and obtain written oconsent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability teo fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almeet 1 million membere by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written conegent will signifiocantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain thias new consent from consumers and vendors.

It ie in this regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assocliations. The stay is= also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
David Willoughby

210 5th Ave. South #102
Edmonds., WA 98020-3425
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Requeet for Emergency Stay of Faoeimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® aseociatione routinely send wvia faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and cn
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
beard, state asscoiation, and naticnal assgcciation teo seek and obtain written consent
from their respective membership in lesz than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain coneent frem almost 1 millien members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 23, 2003, can petentially delay the majority of these
transactione. To secure the appropriate written oconeent will signifiocantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsoc essential in order to Institute the required
compliance proceduree for fax communicatione with my ocliente and other businesgees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
Debra Hoang

7600 Greenhaven Drive Suite 201
Sacramento, CA 95831-5640
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August 06, 2003
Dear Me. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establizhed buzinegs relationship exception from the unsclicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asscciatione routinely send via faceimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million profez=ional=z in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffioult to obtain the
required written consent te send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will al=zo be difficult for my local
board, etate assoociation, and national aseociaticn to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotiona and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an assoclation can
geek and obtain coneent from almost 1 million membere by Auguet 25, 2003 .

Today, there are over 2 million U.S. homes in the zalez pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
trangactions. To secure the appropriate written consent will eignificantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; busineszes will have to
amend current practices tc gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assocliations. The stay is also eszzential in order tc institute the required
oompliance procedures for fax communicatione with my oliente and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank ycu for yocur attention and consideratien in this matter.
Sincerely,

Rudy Koch
1425 5. Park Drive
Bew Indiana., IN 46774-1723
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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: G Docket No. 02-278

A= member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenocy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establizshed business relationship exception from the unszolicited fax advertisements
rules meverely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of commnication that my national, state and
local REALTOR® agsociatione routinely send via faosimile, including information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Faceimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and con
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & posgition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board. state association, and national aseocciation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasconable to think that an assoclation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transacotione. To secure the appropriate written ooneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new conaent from consumers and vendors.

It is in thie regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year sc that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent tc NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other busineeses to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and consideration in this matter.
Sincerely,
Dave Vance

605 SEE Peterson Dr.
Ankeny, IA 50021-3439
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August 06, 2003
Dear Me. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted eupport for NAR s Requeet for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establighed business relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® associatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Ruleg has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million profeszsionals in the real estate industry. I echo
HAR e poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state aesocociation, and national aeesociation to eeek and obtain written consent
from their respective membership in lesz than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promoticona and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain oconsent from almeet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the salesz pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in thia matter.
Sinoerely.
Ed Swinarski

123 Kerrigan Recad
Copiague, NY 11726-5038
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faoesimile Advertieement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® agsociatione routinely send via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operatione of over 3.5 million professionals in the real estate industry. I echo
HAR e poeition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes tc my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate assooiation, and naticnal asecciation to seek and obtain written consent
from their respective membership in lesz than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreagonable to think that an association can
geek and obtain ooneent from almost 1 million memberse by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® asszoclations. The stay i= also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinocerely.
Bill Brooks

11323 D K RANCH RD.
Austin ., TX 78759-4464
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August 06, 2003
Dear Me. Marlene S. Dortcoch:
RE: OG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced decket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® associations routinely eend via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Ruleg has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.3 million professionals in the real estate industry. I echo
RAR s poeition and emphasize that it will be extremely diffioult to cobtain the
required written consent tc send faxes to my customers, wvendor=z and real estate
colleagues in the timeframe set by the FCC. It will alzo be difficult for my local
board, state asscoiation, and national assocoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an association can
seek and obtain coneent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
faczimiles is instrumental to ensuring a timely and succeaaful transaction. an
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To Becure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement:; buszinegses will have to
amend current practices to gain this new conaent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year sco that the required written
congent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTCR® assoclations. The stay iz also eszential in order to institute the required
compliance procedures for fax communicatione with my clientes and other businegeses to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and conaideration in this matter.
Sinoerely,
Linda Burns

12917 Lakeshore Dr.
Grand Haven, MI 49417-8839
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Augqust 06, 2003
Dear Msg. Marlene S. Dortoh:
RE: CG Docket No. 02-278

Az member of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faceimile Advertieement
Ruleg in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my natlional, state and
lococal REALTOR® agecciatione routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dueg paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assocciation, and naticnal asscociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
seek and obtain consent from almoet 1 millicn members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written congent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1s also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,

Sue Libernini

Branch Manager

1710 E. Hwy. 50
Clermont, FL 34711-2778
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Auqgust 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergenoy Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real eastate profesasional.
Furthermore, the rules hinder the types o¢f communication that my national, state and
looal REALTOR® asecciatione routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echeo
NAR & peeition and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxesz to my customers, vendors and real e=state
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assooiation, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain coneent from almoet 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful tranmaction. An
effective date of August 25, 2003, can potentlally delay the majerity of these
transactions. To secure the appropriate written oconeent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Larry Atwell
602 Lazy Meadow Dr. E.
Jacksonville, FL 32225-3431
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August 06, 2003
Dear Mg. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via facesimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million profeszsionals in the real estate industry. I echo
NAR B position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alzo be difficult for my local
board, state assooiation. and naticnal aseocociation to seek and obtain written coneent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an association can
geek and obtain consent from almcst 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homeg in the zales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
traneactione. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive hcusing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year =o that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreass written consent to NAR and my state and local
REALTOR® as=oclations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my oliente and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in thia matter.
Sincerely,
Paulette Mann

928B Greenwcod Ave.
Hot Springs, AR 71913-4262
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August 05, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR & Request for Emergency Stay of Faoeimile Advertisement
Ruleg in the above referenced docket. The FCC s unexpected decision to remcve the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day busineass as a real estate profeaaional.
Furthermore, the rules hinder the typez of communication that my naticnal, state and
loocal REALTOR® asscciatione routinely send via faoceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facesimile Advertizement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations ¢of over 3.5 million professzionals in the real estate industry. I echo
NAR & position and emphasgize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aesociation, and national assocociation to seek and obtain written consent
from their respective membership in less than thirty days, in oxrder to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an associlation can
geek and obtain consent from almoet 1 million membere by Auguet 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement:; buginezzes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written conasent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Ray Cardona

93 huntington
Irvine, CA 92620-3794
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August 05, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faocsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertiszements
rules severely interferes with my day-to-day business as a real eastate professional.
Furthermore. the rules hinder the types of commnication that my national, state and
local REALTOR® associatione routinely send via facsimile, inocluding information on
conventions or continuing education claszes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Faceimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over %00,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphaeize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alse be difficult for my local
board, state asgociation, and national asecciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other eventa. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an association can
gseek and obtain conegent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written congent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other busineseee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in thias matter.
Sinoerely,
Will R. FKnotts

1709 Jackson Ave West
Oxford, M5 38655-4268
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August 06, 2003
Dear Ms. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted suppert for NAR e Request for Emergenoy Stay of Faogimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asgooiatione routinely send via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rulesz has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR e position and emphaeize that it will be extremely diffiocult to obtain the
required written consent to send faxes tc my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national asscciation to seek and obtain written oconsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an association can
seek and obtain consent from almecet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ocnsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to MAR and my state and local
REALTOR® assocliations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my ocliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
gerald carrick

1 riverside drive
barrington, RI 02806-3613
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted eupport for RAR = Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® ageociatione routinely send via faceimile, inoluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes toc my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain coneent from almost 1 millicn members by August 25, 2003 .

Today. there are over 2 million U.S. homez in the zalez pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
trangactions. To secure the appropriate written oonsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: buzinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rulesz for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® associations. The stay 1s also essential in order te institute the required
compliance procedures for fax communications with my clients and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Sincerely,
michael kalamitsiotis

563 apragues mill ct
ballwin, MO 63011-3345
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August 06, 2003
Dear Me. Marlene S. Dortoch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergenoy Stay of Facosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professaional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® agsociatione routinely eend via facoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR £ poeition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loecal
board, state assooiation, and national aeecociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information abeout upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreascnable to think that an association can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of Auqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ocneent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markete. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and conasideration in this matter.
Sincerely,
Christine Klein

815 Katherine Lane
Hampshire, IL 60140-7718
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Auqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONWAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establigshed buziness relationship exception from the unsclicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asscoiatione routinely send via faceimile, inocluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and cn
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR g position and emphasize that it will be extremely diffioult to obtain the
required written consent to =end faxes to my customers, vendors and real estate
colleagqueg in the timeframe set by the FCC. It will also be difficult for my local
board, state aescciation, and national aesoociation to seek and obtain written coneent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to thimk that an association can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
traneactions. To secure the appropriate written coneent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. Thiz iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations=. The stay iz also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for yocur attention and consideration in this matter.
Sincerely,
Gary Blankenship

5249 Olive Hill Road
Fallbrook, CA 92028-92470
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Auqust 06, 2003
Dear Ms. Marlene S. Dortcoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted Bupport for NAR = Request for Emergenocy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationghip exception from the unscolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professaional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® aesocciatione routinely send via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszgionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
beoard, state association, and national aseociation to eEeek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upceming conferences,
promotions and other eventsz. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasocnable to think that an association can
geek and obtain coneent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oconsent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1= also essential in order to institute the required
compliance proceduree for fax commnicatione with my olients and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Elanda Smith, Prudential Georgia Realty, Hiawassee, Ga. 30546

Sincerely.
ELANDA SMITH

1460 HWY 76W, 1A&B
HIAWASSEE, GA 31553
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Augqust 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing tco convey my
wholehearted suppert for HAR e Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
esztablighed buzinezs relationzhip exception from the unszolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® asggooiatione routinely esend via faocsimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect az a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and cn
the operations of over 3.5 million professionals in the real estate Iindustry. I echo
NAR e position and emphasize that it will be extremely diffiocult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assooiation, and naticnal association to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an association can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consent will eignificantly impaoct
homebuyers and home sellers ability to move preomptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order te institute the required
compliance procedures for fax communications with my oliente and other busineszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conzideration in this matter.
Sincerely,
Stewart Price

3701 Tamiami Trail N
Naples, FL 34103-3708
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationghip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business asm a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® asscciatione routinely send via faoeimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will bhawve on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR B poeition and emphaeize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board., state association, and national asecoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotiens and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1= unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of Bugust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ocongent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1s also essential in order to institute the required
compliance procedures for fax communicatione with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Davida Lewin

2239 Ramsgate Dr
Henderson. NV
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decisgion to remove the
egtablizshed business relationsghip exception from the ungzolicited fax advertizements
rules severely interferes with my day-to-day buainess aa a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
looal REALTOR® assocoiations routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facszimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national assoociation to seek and obtain written coneent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important informatiocn about upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almoet 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of ARugust 25, 2003, can potentlially delay the majority of these
transactione. To esecure the appropriate written ocnsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC tc stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsoc essential in order teo institute the required
ocompliance proceduresz for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Lola Arena

23281 Copperleaf Blvd
Bonita Springs, FL 34135-8139
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergenoy Stay of Faosimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day businesa as a real estate profeaaional.
Furthermore, the rules hinder the types ¢of communication that my national, state and
loocal REALTOR® aeesocciatione routinely esend via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR 8 poceition and emphagize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagueg in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aseociation to seek and cobtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective meansz of communication. It is unreazonable to think that an association can
seek and obtain oconsent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the salez pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written oconsent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay 1= also essential in order to institute the required
compliance proceduree for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Bob Duerer

4700 Louetta
Spring, TX 77358-4419
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Augqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unszolicited fax advertisements
rules severely interferea with my day-to-day business as a real estate profesaional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® aeecoiationes routinely eend via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aesgociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreascnable to think that an assoclation can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Auqust 25, 2003, can potentially delay the majority of these
transacotione. To secure the appropriate written coneent will =ignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my ocliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Sincerely.
Alice Shetrom

4775 Linglestown Rd Ste 101
Harrisburg, PA 17112-8509




Received 08/06/2003 07:29PM in 00:50 on line [40] for OSECFILINGS * Pg 1/1

Aug B6 ZRAB3 19:34:58 Via Fax -> FCL/OSEC 26824184187 1 TO Dear Ms. Marle Fage BH1 Of 681

August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAIL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facesimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR?® asscoiatione routinely eend via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of cver 3.5 million profezsionalz in the real estate industry. I echo
HAR s position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxez to my cu=tomers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
beard, etate assoociation, and naticonal assoociation to =eek and obtain written consent
from their respective memberszhip in les=z than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely con this timely and
effectlve means of commnicatien. It is unreascnable to think that an associlation can
geek and obtain consent from almost 1 million members by Auguet 25, 2003 .

Today, there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effectlve date of August 25, 2003, can potentially delay the majority of these
trangactions. To secure the appropriate written ocnsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyele. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businegeses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinocerely,
GALE HAMMETT

400 E. ROBERETS LN.
BAKERSFIELD, CA 93305-4854
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Auqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businegs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
looal REALTOR® aggooiatione routinely eend via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in ite Request for Emergency Stay of Facgimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 200,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I echo
NAR & pogition and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loeal
board, state aeesociation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order tc prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreazonable to think that an association can
eeek and obtain consent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles ias instrumental to ensuring a timely and successful transaction. An
effective date of ARugust 25, 2003, can potentially delay the majority of these
traneactions. To eeocure the appropriate written oonsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written consent to NAR and my state and leocal
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinocerely,
Glenn White

32451 Golden Lantern, Buite 210
Laguna Niguel, CA 92677-5342




